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Image: back row — Michael James, Jawauna Greene, Dulce Almario, Tanya Choi & Jim Morrison

front row — Kenecia Lashae, Corey Huggins (center), Stephanie Flor

Corey Huggins

Founder, Global CEO & Managing Director
READY to BEAUTY

Readied at L'Oréal USA Marketing

Dulce Almario

Director of Global Marketing

Cosmo International Fragrances
Readied at L’Oréal USA Marketing

Marcia Cole

Founder & CEO

Ivy Digital

Readied with L'Oréal USA Interactive
(Not Pictured)

Jawauna Greene
Marketing Management Consultant
High Indexing Beauty Consumer

Michael James
Founder

Frederick Benjamin Grooming
Readied at L'Oréal USA Marketing

Maureen Murunga
Head of Marketing

L'Oréal East Africa

Readied at L'Oréal Global
(Not Pictured)

Dr. Brooke Carlson
Professor

Cosmetics & Fragrance Marketing Management

Fashion Institute of Technology

Ylorie Anderson-Taylor
Strategic Executive & Board Member
READY to BEAUTY

Consumer Experience & Marketing Operative

(Not Pictured)

Tanya Choi
President

Breathing Beauty
Readied at L'Oréal USA

Stephanie Flor

Travelista-In-Chief
Around the World Beauty
Readied with L’Oréal USA Education

Violet Jackson

Director of Education

Dermalogica

Readied at L’Oréal USA Public Relations
(Not Pictured)

Kenecia Lashae
Travel Influencer & Creator
Passport 2 Pretty

Venusrx

Readied with L'Oréal USA Style Squad

ADVISORS

Former Senior Vice President President, L'Oréal USA

(Not Pictured)

Clarisa Wilson
Proprietor

Brentwood Beauty Atelier

Former Vice President/General Manager, L'Oréal USA

(Not Pictured)

Jim Morrison
CEO

Availabio

Former President, L'Oréal USA Professional Products Division

THE INDUSTRY'S FIRST GLOBAL THINK TANK
FOR MULTICULTURAL ENTREPRENEURS & BRANDS



ABOUT READY TO BEAUTY:

READY to BEAUTY is the Industry’s First Global Think Tank for Multicultural Entrepreneurs & Brands. We function as a
Business Designer, drawing the blueprint for Multicultural brands’ success and offering them expertly tailored market
assistance for starting, scaling & growing beauty businesses. Each season, we assemble a collection of industry insiders
and innovative business themes combined with expertise and best practices — all constructed to embrace and enhance
the multicultural beauty market. Additionally, READY to BEAUTY launched a Capital Growth Fund operating under the
banner Ready to Invest for a first of its kind of fund specifically focused on multicultural beauty brand development.

http://www.readytobeauty.com

https: //www.linkedin.com/company

https://www.instagram.com/rtbthinktank
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